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Expand New Culture into Japan 
To reflect diversified consumer needs, Japanese manufacturers are now trying to take global trends 
into Japan. For instance, Italian private label cosmetics manufacturers, B.KOLORMAKEUP & 
SKINCARE and RED of VIEW, their booths were mostly occupied welcoming Japanese manufacturers 
who look for colour cosmetics that are not be seen in Japanese market yet.  

At the seminar sessions, world’s famous cosmetics manufacturers such as POLA, SHISEIDO, KAO 
and more talked about latest technology and marketing trends. Seminar sessions’ themes were 
roughly divided into two. One is “Personalised Cosmetics” as consumers are more diversified. With 
internet technology, it is now easier for individual consumers to get products information so they 
look for something that perfectly fits their skin.  

Attractive Seminar Sessions 

Important Venue to Expand Business to Asia 
The number of international visitors is, as estimated,  grew and reached the highest in COSME 
Tech’s history. Those international visitors flew especially from Asian countries such as Korea, China, 
Taiwan, Philippines, Vietnam, Singapore, Thailand, Cambodia, and more looking for Japanese high 
quality. They enjoyed comparing a wide variety of exhibit products/services that cannot be seen in 
other shows. The show venues were filled up with business talks in various languages and 
exhibitors (especially Japanese exhibitors) were very impressed and excited about their new 
business opportunities to go global.   

The second one is “Digital Marketing”.  
It is now very important to see which online 
platforms the target customers are in. Also, 
influencers’ reviews are recognised as reliable 
information compared to manufacturers’ 
advertisement. COSME Tech seminar sessions 
introduced how leading cosmetics 
manufacturers catch the trends and reflect it 
on their product development and marketing.  



Because it is the best show to expand cosmetics 
ingredient business in Japan, we have continuously 
exhibited for four years. Every year, we have had 
many meetings with ingredient importers and 
cosmetics manufacturers from Japan, Korea, China, 
USA, Europe, and so on.  
 
 Dr Sangeeta Strivastava, General Manager, 
Alka Jayaswal, Sr Manager 
GODAVARI BIOREFINERIES LTD. (India) 

TESTIMONIES 
COSEM Tech was very crowded with quality visitors 
for the whole three days. We were truly busy having 
meetings with decision makers such as CEOs, 
executives of cosmetics manufacturers from Japan, 
Korea, China, and other Asian countries.  
 
 
Brian R. Ecclefield, Business Development Manager 
Princeton Consumer Research (USA) 

Join and Expand Your Business  
to Japan & Asia! 

Check out the next show details! 
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